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ENGLISH VERSION

In context to advertising explain meaning and various
types of 'Copy writing'.

OR
Elaborate various lay-out of advertisement and its
importance.

Prepare an advertisement of '"AKSHAR' brand ball pen
for print media.

OR
Prepare an advertisement of MAJBUT' brand cement
for print media.

Clarify the concept of advertising campaign.
OR

Explain the suggestions of Ogilvy for effective advertising.

(a) Make a note on television advertisement.

OR
(a) What is 'Rate of Recall' in advertising.

(b) Clarify the importance of picture in advertising.
OR
(b) Explain various types of advertisement.

Write short note : (any two)

(1) Radio Advertisement

(2) Transmigration Model

(3) Principles of Syman for advertisement
(4) Brand equity and advertisement.
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